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2009-10 — Summarised Results

(Rupees in Crores) Watches Jewellery Others Corporate  Total
Sales / Income from Operations 1051.89| 3497.47 153.76 - 4703.12
Less : Excise Duty 26.55 - 2.15 - 28.70
Net Sales / Income from Operations 1025.34| 3497.47 151.61 - 4674.42
Add : Other income 1.44 6.72 0.15 3.55 11.86
Net Sales / Income from Segments 1026.78] 3504.19 151.76 3.55| 4686.28
Profit before interest and taxes 144.73 254.68 -38.89 -13.78 346.74
Less : Interest 25.42
Profit before taxes 321.32
Less : Taxes 71.00
Net profit after taxes 250.32
Capital Employed 227.09 371.80 78.02 125.02 801.93
#)( = 8*J8,J+
Al = 858J] +
0 (= 898C+
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EXAMPLE - COMPARISON OF FIFO & WAM

FIFO Method Weighted Average Method
Weight — Weight - Rate/g
gm Rate/gm Value gm m Value
Opening Stock 60 1,000 60,000 [Opening Stock 60 1,000 60,000
Purchases (Fixed) 30 1,200 36,000 [Purchases (Fixed) 30 1,200 36,000
Sales 80 1,300 104,000 | Sales 80 1,300 104,000
Closing stock 10 1,200 12,000 [Closing stock 10 1,067 10,667
Profit (Sales less Profit (Sales less
cost of sales)---(A) 20,000 | cost of sales)---(A) 18,667
Hedgin
Weight Rate V alue
Opening Sell forward 60 1,000 60,000
Sell forward 30 1,200 36,000
Buy forward 80 1,300 104,000
Closing sell forward 10 1,200 12,000
Loss payable to bank ------ (B) (20,000)
FIFO Method Weighted Average Method
Net P/L Impact---(C)=(A-B) Net P/L Impact---(C)=(A-B) (1,333)

‘ next period

» Under FIFO method- No profit or loss
* Under Weighted average method- Loss of Rs. 1333 whi

ch will be recouped when the closing stock is sold i

n the

/
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- Size of market: Rs 90,000 crores (~ US$ 17 billion)
- Urban market is about 38% of this base

- Product mix: largely plain gold 22kt, with gem set
jewellery constituting less than 10% of the market

- Key players: Fragmented market, mainly retailer driven.
- Most retailers are unoraanised and stand alone

in India
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- Tanishq the strongest and most aspirational brand in
the jewellery category

- Awarded most admired brand and Retailer of the year
by Images Fashion

-Enjoys a market share of about 40% in the branded
jewellery segment

-India’s only national jewellery retailer
- 114 stores in 75 towns - prime high-street locations

- Many of these stores are run by management agents
ahd franchisees

- Over 1.5 million customers shopped at Tanishq last year
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